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Summary  - The Market

Example is a market of 16.6 million population.  The population is expected to increase at a rate of 0.1% 
per annum for the next 20 years.  The changing profile of population in terms of age structure, 
urbanization and household size result in a increase of household number.  It is expected to increase 
from 7.3 to 7.5 million between 2010 and 2030. 

Based on the projected demographic and social economic factors, Example is expected to show 
continuous growth in the average household income for the next 20 years (around 1.2% per annum).   
For all households, the average is expected to lift from US$ 74,095 per annum to reach US$84,180 in 
2020 (in real 2008 values).    By 2030, the average household income will be nearly 1.3 times of today's. 

With the increasing household income, household saving is also expected to increase. On average, 
households save US$ 7,814 pa in 2010.  This is expected to increase to US$ 11,438 by 2030 ςthis is a 
146% growth in 20 years.   
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Summary - The Market

In line with the increase in household income, average household expenditure is expected to grow from 
US$ 47,249 to US$ 57,287 for the same period.  This represents 1.0% growth per annum. Growing 
expenditure per household combined with the total number of households, gives an estimate of total 
market value. The household consumption market size is US$ 344 billion in 2010. 

This is expected to increase to US$390 billion by 2020 and US$431 by 2030, representing an annul 
growth rates of 1.3%  and 1.0% per annum. 

Market segmentation indicates that the higher income households  represents significantly higher 
share of expenditure and saving value  than their respectively share in numbers.   This segment is also 
expected to grow at relatively higher rate than the low income group.
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Summary ςThe Consumption Market 
Profile
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Consumption Market profile CAGR

2010 2020 2030 2010-20 2020-30

Average Household Income pa

US$  pa 74,095      84,180      94,574      1.3% 1.2%

Households (000s) with an income over

over US$ 70001 pa 2,246         2,731         3,178         2.0% 1.5%

over US$ 100001 pa 1,459         1,829         2,188         2.3% 1.8%

Average Consumption expenditure per household

US$ per household os 47,249      52,243      57,287      1.0% 0.9%

Average Saving per Household

US$ per household os 7,814         9,581         11,438      2.1% 1.8%

Total market value

US$ Mns 343,517    390,145    431,438    1.3% 1.0%

Expenditure Share accounted for by households with an income over...

over US$ 70001 pa 58.1% 63.8% 68.9%

over US$ 100001 pa 9.9% 12.1% 14.2%
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Summary ςThe Consumption Market 2010
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FoodAlcohol

Clothing and 
Footwear

Cost of housing 
(Mortgage/rent)

Utilities

Hhold operations/ 
facilities Healthcare

Transport Communications

Recreation

Education

Other

Total Household expenditure Value US$ Mn
Share US$ Mn

12% 41,128           

2% 7,227             

5% 18,869           

23% 78,588           

6% 20,954           

6% 19,462           

1% 3,505             

10% 35,063           

Communi- 2% 5,959             

cation

9% 31,927           

1% 4,228             

Other 22% 76,607           

Total US$ Mn 100% 343,517           

Recreation

Education

Food

Alcohol

Utilities

Healthcare

Transport

Clothing and

Footwear

Cost of Housing
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Summary ςThe Consumption Market Value
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CAGR

Consumption Market Size 2010 2020 2030 2010-20 2020-30

Total Population (000s) 16,562        16,944        17,051        0.2% 0.1%

Urban Population (000s) 11,016        11,659        12,178        0.6% 0.4%

Total Households (000s) 7,270          7,468          7,531          0.3% 0.1%

Urban Households (000s) 4,883          5,188          5,431          0.6% 0.5%

Total Consumption Market Value US$ Mn

% Share

TOTAL 

% Share

2010 343,517      390,145      431,438      1.3% 1.0%

Food 12% 41,128        46,647        51,241        1.3% 0.9%

Alcohol 2% 7,227          7,457          7,583          0.3% 0.2%

Clothing and Footwear 5% 18,869        21,594        23,876        1.4% 1.0%

Cost of housing (Mortgage/rent) 23% 78,588        96,172        112,615      2.0% 1.6%

Utilities 6% 20,954        19,437        17,849        -0.7% -0.8%

Hhold operations/ facilities 6% 19,462        23,743        27,529        2.0% 1.5%

Healthcare 1% 3,505          3,647          3,740          0.4% 0.3%

Transport 10% 35,063        44,777        54,212        2.5% 1.9%

Communications 2% 5,959          5,575          5,163          -0.7% -0.8%

Recreation 9% 31,927        36,082        39,531        1.2% 0.9%

Education 1% 4,228          5,118          6,006          1.9% 1.6%

Other 22% 76,607        79,896        82,093        0.4% 0.3%
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Market Size Relative to the World
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With the size of 16.6 million 
population, Example ranks 40th 
in the world population.

The country accounts for 0.3% of 
ǘƘŜ ǿƻǊƭŘΩǎ ǇƻǇǳƭŀǘƛƻƴΦ  Lƴ ǘŜǊƳǎ 
of total GDP, Example ranks 16th 
in the 72 countries studied. Per 
capita GDP of Example is 
US$50,735 in 2010. 

Population Share of Total Share GDP

(000s) Rank Total GDP Rank Total per capita Rank

US$ Bn US$ 

China 1,329,120    1 24.1% USA 13,922             1 24.0% 44,601     14          

India 1,162,214    2 21.1% China 5,117               2 8.8% 3,850       58          

USA 312,142       3 5.7% Japan 4,724               3 8.1% 36,995     19          

Indonesia 231,200       4 4.2% Germany 3,466               4 6.0% 41,813     15          

Brazil 190,005       5 3.4% France 2,813               5 4.8% 44,874     12          

Pakistan 161,637       6 2.9% UK 2,572               6 4.4% 40,972     16          

Bangladesh 151,325       7 2.7% Italy 2,190               7 3.8% 36,003     20          

Russia 138,434       8 2.5% Brazil 1,640               8 2.8% 8,630       44          

Japan 127,707       9 2.3% Spain 1,532               9 2.6% 33,304     22          

Mexico 110,646       10 2.0% Canada 1,495               10 2.6% 44,682     13          

Philippines 88,317         11 1.6% India 1,409               11 2.4% 1,212       68          

Vietnam 84,565         12 1.5% Russia 1,321               12 2.3% 9,543       40          

Germany 82,904         13 1.5% Australia 1,044               13 1.8% 47,384     10          

Egypt 76,899         14 1.4% Mexico 1,036               14 1.8% 9,361       42          

Turkey 76,410         15 1.4% Korea 953                  15 1.6% 19,601     30          

Example 16,562         40 0.3% Example 840 16 1.4% 50735 7

Other 1,207,639    21.6% Other 58,065             22.1%
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Total Population

9ȄŀƳǇƭŜΩǎ ǇƻǇǳƭŀǘƛƻƴ ƻŦ мсΦс Ƴƛƭƭƛƻƴ ƛǎ ƎǊƻǿƛƴƎΦ  [ƻǿŜǊ ōƛǊǘƘ 
rates and higher death rates reduced the population at an 
annual rate of 0.2% since 1999.  

Based on projected trends on birth rates and deaths rates, the 
population is expected to increase over the next 10 to 20 
years at a rate of 0.1% and 0.07% respectively. 
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Persons Mns Absolute % Change CAGR

2005 16.3

2010 16.62005-2010 1.9% 0.2%

2015 16.82010-2015 1.3% 0.3%

2020 16.92015-2020 1.0% 0.2%

2025 17.02020-2025 0.5% 0.1%

2030 17.12025-2030 0.1% 0.0%
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The Consumer Profile

In Example, the proportion of the population that is under 25 
years of age is projected to decline from 27.6% in 2010 to 
25.5% in 2030.   In the context of a grow total population this 
does mean that the total youth population reduces from 
4,573,288  in 2010 to 4,355,690  in 2030.

In a similar vein the proportion of the population aged 
between 40 and 64 years (inclusive) is expected to decline 
from 35.7% in 2010 to 32.4% in 2030.

This means that this age group reduces in absolute size from 
5,920,709 in 2010 to 5,524,657 in 2030, a -6.7% decrease in 
absolute size.  Finally, the 65 yr + age segment is of some 
growing importance at 14.5% of the total population in 2010.
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Current and Future Age Profile

Lƴ нлмлΣ  прΦо҈ ƻŦ 9ȄŀƳǇƭŜΩǎ ǇƻǇǳƭŀǘƛƻƴ ƛǎ ƻǾŜǊ ǘƘŜ 
age of 39 years and this will grow rapidly over time 
to be 54.2% in 2030.  

DƛǾŜƴ ǘƘƛǎ ǊŀǇƛŘ ΨŀƎŜƛƴƎΩ ƻŦ ǘƘŜ ǇƻǇǳƭŀǘƛƻƴ ƛǘ ƛǎ ƴƻǘ 
surprising that of the five key age groups shown in 
the chart opposite, the top two (40 to 64 and 65+) 
grow in absolute size significantly after 2010.  

There is projected to be a considerable decrease in 
the proportion of the 0-24 year age group in the next 
two decades.   

In absolute terms, the population of age 24 or under 
is expected to decrease from 4.9 to 4.4 million and 
as share of population from  30.7% to 25.5% in the 
next 20 years.  
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Age Group

0 to 14 15 to 24 25 to 39 40 to 64 65 plus

Percent of Population in Age Group

2000 18.6% 12.1% 24.0% 32.0% 13.3%

2010 17.4% 12.4% 19.9% 35.7% 14.5%

2020 15.3% 12.3% 19.5% 34.6% 18.3%

2030 14.7% 10.9% 20.2% 32.4% 21.8%
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Global  Age Profile

Example is a market with relatively older age profile 
when compared with global average.
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Expenditure Trends
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Household Income Trends

Based on the projected demographic and social 
economic factors, Example is expected to show 
continuous growth in the average household income 
for the next 20 years (around 1.2% per annum).  

For all households, the average is expected to lift 
from US$ 74,095 per annum to reach US$84,180 in 
2020 (in real 2008 values).    By 2030, the average 
household income will be nearly 1.3 times of today's. 

16 For detailed demographic and social economic trends of the 
market, please refer to our Tomorrow report series.
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National Urban RuralCAGR National Urban Rural

2000 74,738        88,808        49,163        

2010 74,095        86,155        49,434        2000 - 10 -0.1% -0.3% 0.1%

2015 78,758        90,962        52,498        2010 - 15 1.2% 1.1% 1.2%

2020 84,180        96,359        56,458        2015 - 20 1.3% 1.2% 1.5%

2025 89,533        101,407      60,797        2020 - 25 1.2% 1.0% 1.5%

2030 94,574        105,854      65,399        2025 - 30 1.1% 0.9% 1.5%
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Household Expenditure Trends ςOverview

This chart shows the overall trends in the household 
Income and spending pattern. The change in 
household income directly impact the growth of 
household expenditure.   

Note however that the rate of growth in expenditure 
is slower than household income (Red curve is 
steeper than green curve).  This is due to the fact 
that as income increases, a higher proportion will be 
allocated to savings.  

One important factor that might affect the total 
value of consumption expenditure is the total 
number of households in the market.  

In the case of Example,  the  number of households is 
expected to increase at 3.6% in the next 20 years.    
We will further discuss the impact of change in 
household number in our next section. 
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Household Profile by Household Income -
Urban

This chart expresses the household profile by 
different income segment.  

The forecasted growth in average household income 
over the next 20 years together with the changing 
shape of the distribution of households by income, 
means that the lowest income segment declines 
significantly in size.

Clearly the opportunity segment (in terms of size) for 
the next two decades is the 0 segment.  It is 
projected to grow from 1 million households today, 
to reach 2 million in 2030.
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Household Profile by Household Income - Rural

This chart expresses the household profile by 
different income segment.  

The forecasted growth in average household income 
over the next 20 years together with the changing 
shape of the distribution of households by income, 
means that the lowest income segment declines 
significantly in size.

Clearly the opportunity segment (in terms of size) for 
the next two decades is the  segment.  It is projected 
to grow from 0 million households today, to reach 0 
million in 2030.

19

0 

500 

1000 

1500 

2000 

2500 

2010 2015 2020 2025 2030

1027 937 830 724 624 

975 
986 

986 
969 

935 

159 
170 

184 
196 

206 

227 250 
279 

308 
335 

N
u

m
b

e
r 

o
f h

o
u

se
h

o
ld

s 
(0

0
0
s)

US$ 100K+

US$ 70-100.0K

US$ 30.00-70.0K

US$ 1-30.00K

Global Demographics Ltd



GlobalDemographics

Average Disposable Household Income 
Allocation 
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It is not surprising that as income increases, the 
proportion saved increases. 

In the case of Example, around 10.5% to 12.1% of 
household income will be saved.  
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Average Household Income 

US$ per annum 2010 2015 2020 2025 2030

Expenditure 47,249 49,572 52,243 54,852 57,287

Estimated savings 7,814 8,626 9,581 10,533 11,438

Estimated Tax 5,657 5,936 6,246 6,542 6,804

Household income 74,096 78,759 84,180 89,534 94,574

% save of income 10.5% 11.0% 11.4% 11.8% 12.1%
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Household Expenditure 



GlobalDemographics

Total Expenditure Pattern by Income Group 
2010

22

It is not surprising that as income increases so the 
proportion spent on food and clothing declines.  

¢Ƙƛǎ ŘŜŎǊŜŀǎŜ ŘƻŜǎ ǇǊƻǾƛŘŜ ΨǊƻƻƳΩ ŦƻǊ ƻǘƘŜǊ 
categories to grow ςand in particular Transport and 
Communications, and Recreation and Education.

This increase in proportion of total expenditure, 
combined with the absolute increase in expenditure 
means these categories experience very significant 
growth in absolute amounts spent.  

1- 30001- 70001- 100001-

Total expenditure US$ Mn 2010 30000 70000 100000 Plus

Total Exp 32,600        111,381      44,622        154,914      

Food 3,620          14,009        5,322          18,177        

Alcohol 1,206          2,783          855             2,382          

Clothing and Footwear 1,522          6,338          2,462          8,547          

Cost of housing (Mortgage/rent) 3,029          21,156        10,730        43,672        

Utilities 5,334          8,858          2,193          4,569          

Hhold operations/facilities 396             5,813          2,953          10,301        

Healthcare 568             1,329          415             1,193          

Transport -              7,559          5,353          22,151        

Communications 1,471          2,510          632             1,347          

Recreation 2,906          10,932        4,117          13,972        

Education 288             1,122          491             2,327          

Other 12,261        28,972        9,097          26,276        

Share of Expenditure (%)

Food 11% 13% 12% 12%

Alcohol 4% 2% 2% 2%

Clothing and Footwear 5% 6% 6% 6%

Cost of housing (Mortgage/rent) 9% 19% 24% 28%

Utilities 16% 8% 5% 3%

Hhold operations/facilities 1% 5% 7% 7%

Healthcare 2% 1% 1% 1%

Transport 7% 12% 14%

Communications 5% 2% 1% 1%

Recreation 9% 10% 9% 9%

Education 1% 1% 1% 2%

Other 38% 26% 20% 17%
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Expected Trend in Expenditure ςUrban

23

This table shows the expected average expenditure 
of all households over time.  The driver for change 
here is increasing average household income ςas 
shown in the first row.

Urban

Total Household Expenditure US$ Mn 2010 2015 2020 2025 2030

Number of Households (000s) 4,883          5,042          5,188          5,319          5,431          

Average Household Income after tax 420,670      458,673      499,957      539,404      574,930      

Estimated Tax paid 111,647      123,479      136,614      149,323      160,888      

Estimated Savings 48,103        54,037        60,692        67,150        73,035        

Average Household Total Expenditure 260,919      281,157      302,651      322,931      341,007      

Food 31,113        33,394        35,813        38,110        40,177        

Alcohol 4,821          4,999          5,183          5,363          5,532          

Clothing and Footwear 14,440        15,544        16,715        17,826        18,824        

Cost of housing (Mortgage/rent) 65,674        72,620        80,144        87,204        93,466        

Utilities 12,036        11,921        11,781        11,694        11,655        

Hhold operations/facilities 16,406        17,991        19,599        21,039        22,264        

Healthcare 2,363          2,460          2,562          2,661          2,754          

Transport 31,339        35,232        39,340        43,127        46,385        

Communications 3,466          3,446          3,419          3,405          3,403          

Recreation 24,041        25,773        27,609        29,354        30,926        

Education 3,414          3,793          4,222          4,647          5,045          

Other 51,808        53,985        56,264        58,499        60,575        

Share of Expenditure (%)

Food 12% 12% 12% 12% 12%

Alcohol 2% 2% 2% 2% 2%

Clothing and Footwear 6% 6% 6% 6% 6%

Cost of housing (Mortgage/rent) 25% 26% 26% 27% 27%

Utilities 5% 4% 4% 4% 3%

Hhold operations/facilities 6% 6% 6% 7% 7%

Healthcare 1% 1% 1% 1% 1%

Transport 12% 13% 13% 13% 14%

Communications 1% 1% 1% 1% 1%

Recreation 9% 9% 9% 9% 9%

Education 1% 1% 1% 1% 1%

Other 20% 19% 19% 18% 18%
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Expected Trend in Expenditure ςRural
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This table shows the expected average expenditure 
of Rural households over time.  The changes in 
expenditure pattern for Rural sector is similar to that 
of the Urban sector.

Rural

Total Household Expenditure US$ Mn 2010 2015 2020 2025 2030

Number of Households (000s) 2,388          2,343          2,279          2,198          2,100          

Average Household Income after tax 118,039      123,022      128,695      133,620      137,329      

Estimated Tax paid 26,731        28,378        30,343        32,198        33,794        

Estimated Savings 8,710          9,676          10,858        12,029        13,104        

Average Household Total Expenditure 82,598        84,968        87,494        89,394        90,432        

Food 10,014        10,449        10,834        11,064        11,064        

Alcohol 2,406          2,353          2,275          2,178          2,051          

Clothing and Footwear 4,429          4,663          4,878          5,019          5,052          

Cost of housing (Mortgage/rent) 12,914        14,241        16,028        17,694        19,149        

Utilities 8,919          8,350          7,656          6,946          6,194          

Hhold operations/facilities 3,057          3,561          4,143          4,753          5,266          

Healthcare 1,142          1,120          1,085          1,043          986             

Transport 3,724          4,492          5,438          6,440          7,828          

Communications 2,493          2,342          2,156          1,965          1,760          

Recreation 7,886          8,200          8,473          8,627          8,605          

Education 814             853             896             935             961             

Other 24,799        24,343        23,632        22,731        21,518        

Share of Expenditure (%)

Food 4% 4% 4% 3% 3%

Alcohol 1% 1% 1% 1% 1%

Clothing and Footwear 2% 2% 2% 2% 1%

Cost of housing (Mortgage/rent) 5% 5% 5% 5% 6%

Utilities 3% 3% 3% 2% 2%

Hhold operations/facilities 1% 1% 1% 1% 2%

Healthcare 0% 0% 0% 0% 0%

Transport 1% 2% 2% 2% 2%

Communications 1% 1% 1% 1% 1%

Recreation 3% 3% 3% 3% 3%

Education 0% 0% 0% 0% 0%

Other 10% 9% 8% 7% 6%



GlobalDemographics

The Consumption Expenditure 
Food Market
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Food - Total Market Value 2010 
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12%

% of Total 
Expenditure 

2010

Total Expenditure

US$ Mn

Urban

Urban Rural Split 76% 31,113    

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 7% 30% 13% 50% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 1990 4136 6094 11498 2824

US$

Per Household Expenditure 2175 4521 6660 12565 6,372

US$

Total Food Expenditure 2,052      9,397         4,184         15,480      31,113      

US$ Mn

                         41,128

Rural

24% 10,014    

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

16% 46% 11% 27% 100%

1027 975 159 227 2,388         

1378 4269 6474 10707 1806

1527 4730 7174 11864 4,194

1,567         4,612         1,137         2,698         10,014       



GlobalDemographics

Food - Total Market Value 

Food is the largest category in household expenditure.  In 2010, 
average urban household spends about 12.0% of total household 
expenditure on this category.  This share is expected to decrease 
to 12.0% in 2030. 
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Total Food Expenditure US$ Mn

Total CAGR Urban Rural Urban %

2010 41,128        31,113        10,014        76%

2015 43,843        2010 - 15 1.3% 33,394        10,449        76%

2020 46,647        2015 - 20 1.2% 35,813        10,834        77%

2025 49,174        2020 - 25 1.1% 38,110        11,064        78%

2030 51,241        2025 - 30 0.8% 40,177        11,064        78%



GlobalDemographics

Food ςTotal Market Value by Income 
Segment ςUrban

In 2010, average urban households of Example spend about 
US$6,372 on Food.  The Urban Food market represents 
US$31,113Mn in total value. 

The market is expected to increase at 1.4% per annum for the 
next 10 years.
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Global Demographics Ltd

Food US$ Mn

Urban 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 2,052          9,397          4,184          15,480        31,113        

2015 1,934          9,433          4,479          17,548        33,394        

2020 1,783          9,380          4,759          19,890        35,813        

2025 1,650          9,294          4,994          22,172        38,110        

2030 1,546          9,196          5,179          24,256        40,177        

CAGR

2010-2015 -1.2% 0.1% 1.4% 2.5% 1.4%

2015-2020 -1.6% -0.1% 1.2% 2.5% 1.4%

2020-2025 -1.5% -0.2% 1.0% 2.2% 1.3%

2025-2030 -1.3% -0.2% 0.7% 1.8% 1.1%

% share by income segment

2010 7% 30% 13% 50% 100%

2015 6% 28% 13% 53% 100%

2020 5% 26% 13% 56% 100%

2025 4% 24% 13% 58% 100%

2030 4% 23% 13% 60% 100%



GlobalDemographics

Food ςTotal Market Value by Income 
Segment ςRural

In 2010, average rural households of Example spend about 
US$4,194 on Food.  The rural Food market represents 
US$10,014Mn in total value. 

The market is expected to increase at 0.8% per annum for the 
next 10 years.
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Global Demographics Ltd

Food US$ Mn

Rural 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 1,567          4,612          1,137          2,698          10,014        

2015 1,578          4,677          1,212          2,982          10,449        

2020 1,539          4,656          1,296          3,344          10,834        

2025 1,429          4,552          1,367          3,716          11,064        

2030 1,262          4,310          1,419          4,073          11,064        

CAGR

2010-2015 0.1% 0.3% 1.3% 2.0% 0.9%

2015-2020 -0.5% -0.1% 1.3% 2.3% 0.7%

2020-2025 -1.5% -0.4% 1.1% 2.1% 0.4%

2025-2030 -2.5% -1.1% 0.7% 1.9% 0.0%

% share by income segment

2010 16% 46% 11% 27% 100%

2015 15% 45% 12% 29% 100%

2020 14% 43% 12% 31% 100%

2025 13% 41% 12% 34% 100%

2030 11% 39% 13% 37% 100%
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The Consumption Expenditure 
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Alcoholic Beverage & Tobacco - Total 
Market Value 2010 
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2%

% of Total 
Expenditure 

2010

Total Expenditure

US$ Mn

Urban

Urban Rural Split 67% 4,821       

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 11% 35% 13% 41% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 535 738 928 1453 2824

US$

Per Household Expenditure 585 806 1014 1588 6,372

US$

Total Expenditure 552         1,675         637            1,957         4,821         

US$ Mn

                           7,227

Rural

33% 2,406       

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

27% 46% 9% 18% 100%

1027 975 159 227 2,388         

575 1026 1242 1688 1806

637 1136 1376 1871 4,194

654            1,108         218            425            2,406         



GlobalDemographics

Alcoholic Beverage & Tobacco - Total 
Market Value 

Alcohol is the 9th category in household expenditure.  In 2010, 
average urban household spends about 2.1% of total household 
expenditure on this category.  This share is expected to decrease 
to 1.9% in 2030. 
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Total alcohol Expenditure US$ Mn

Total CAGR Urban Rural Urban %

2010 7,227          4,821          2,406          67%

2015 7,352          2010 - 15 0.3% 4,999          2,353          68%

2020 7,457          2015 - 20 0.3% 5,183          2,275          69%

2025 7,541          2020 - 25 0.2% 5,363          2,178          71%

2030 7,583          2025 - 30 0.1% 5,532          2,051          73%



GlobalDemographics

Alcoholic Beverage & Tobacco ςTotal 
Market Value by Income Segment ς
Urban

In 2010, average urban households of Example spend about 
US$6,372 on Alcohol.  The Urban Alcohol market represents 
US$4,821Mn in total value. 

The market is expected to increase at 0.7% per annum for the 
next 10 years.
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Global Demographics Ltd

Alcohol

Urban 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 552             1,675          637             1,957          4,821          

2015 497             1,636          672             2,194          4,999          

2020 438             1,582          702             2,460          5,183          

2025 392             1,529          726             2,716          5,363          

2030 360             1,482          744             2,946          5,532          

CAGR

2010-2015 -2.1% -0.5% 1.1% 2.3% 0.7%

2015-2020 -2.5% -0.7% 0.9% 2.3% 0.7%

2020-2025 -2.2% -0.7% 0.7% 2.0% 0.7%

2025-2030 -1.7% -0.6% 0.5% 1.6% 0.6%

% share by income segment

2010 11% 35% 13% 41% 100%

2015 10% 33% 13% 44% 100%

2020 8% 31% 14% 47% 100%

2025 7% 29% 14% 51% 100%

2030 7% 27% 13% 53% 100%



GlobalDemographics

Alcoholic Beverage & Tobacco ςTotal 
Market Value by Income Segment ςRural

In 2010, average rural households of Example spend about 
US$4,194 on Alcohol.  The rural Alcohol market represents 
US$2,406Mn in total value. 

The market is expected to decrease at -0.6% per annum for the 
next 10 years.
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Global Demographics Ltd

Alcohol

Rural 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 654             1,108          218             425             2,406          

2015 584             1,077          228             464             2,353          

2020 505             1,021          237             512             2,275          

2025 426             948             244             559             2,178          

2030 346             855             247             603             2,051          

CAGR

2010-2015 -2.2% -0.6% 0.9% 1.8% -0.4%

2015-2020 -2.9% -1.1% 0.8% 2.0% -0.7%

2020-2025 -3.3% -1.5% 0.5% 1.8% -0.9%

2025-2030 -4.1% -2.0% 0.2% 1.5% -1.2%

% share by income segment

2010 27% 46% 9% 18% 100%

2015 25% 46% 10% 20% 100%

2020 22% 45% 10% 23% 100%

2025 20% 44% 11% 26% 100%

2030 17% 42% 12% 29% 100%
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Clothing & Footwear - Total Market 
Value 2010 

36

5%

% of Total 
Expenditure 

2010 Clothing and Footwear

Total Expenditure

US$ Mn

Urban

Urban Rural Split 77% 14,440    

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 6% 30% 13% 51% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 867 1895 2833 5420 2824

US$

Per Household Expenditure 947 2070 3096 5923 6,372

US$

Total Expenditure 894         4,304         1,945         7,297         14,440      

US$ Mn

                         18,869

Rural

23% 4,429       

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

14% 46% 12% 28% 100%

1027 975 159 227 2,388         

552 1883 2942 4963 1806

612 2086 3260 5499 4,194

628            2,034         517            1,250         4,429         



GlobalDemographics

Clothing & Footwear - Total Market 
Value 

Clothing and Footwear is the 8th category in household 
expenditure.  In 2010, average urban household spends about 
5.5% of total household expenditure on this category.  This share 
is expected to increase to 5.5% in 2030. 
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TotalExpenditure US$ Mn

Total CAGR Urban Rural Urban %

2010 18,869        14,440        4,429          77%

2015 20,206        2010 - 15 1.4% 15,544        4,663          77%

2020 21,594        2015 - 20 1.3% 16,715        4,878          77%

2025 22,846        2020 - 25 1.1% 17,826        5,019          78%

2030 23,876        2025 - 30 0.9% 18,824        5,052          79%



GlobalDemographics

Clothing & Footwear ςTotal Market 
Value by Income Segment ςUrban

In 2010, average urban households of Example spend about 
US$6,372 on Clothing and Footwear.  The Urban Clothing and 
Footwear market represents US$14,440Mn in total value. 

The market is expected to increase at 1.5% per annum for the 
next 10 years.
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Global Demographics Ltd

Clothing and Footwear US$ Mn

Urban 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 894             4,304          1,945          7,297          14,440        

2015 849             4,333          2,085          8,277          15,544        

2020 788             4,321          2,218          9,388          16,715        

2025 733             4,291          2,330          10,472        17,826        

2030 689             4,254          2,419          11,462        18,824        

CAGR

2010-2015 -1.0% 0.1% 1.4% 2.6% 1.5%

2015-2020 -1.5% -0.1% 1.2% 2.6% 1.5%

2020-2025 -1.4% -0.1% 1.0% 2.2% 1.3%

2025-2030 -1.2% -0.2% 0.8% 1.8% 1.1%

% share by income segment

2010 6% 30% 13% 51% 100%

2015 5% 28% 13% 53% 100%

2020 5% 26% 13% 56% 100%

2025 4% 24% 13% 59% 100%

2030 4% 23% 13% 61% 100%



GlobalDemographics

Clothing & Footwear ςTotal Market 
Value by Income Segment ςRural

In 2010, average rural households of Example spend about 
US$4,194 on Clothing and Footwear.  The rural Clothing and 
Footwear market represents US$4,429Mn in total value. 

The market is expected to increase at 1.0% per annum for the 
next 10 years.
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Global Demographics Ltd

Clothing and Footwear US$ Mn

Rural 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 628             2,034          517             1,250          4,429          

2015 651             2,076          552             1,384          4,663          

2020 652             2,081          592             1,554          4,878          

2025 616             2,048          626             1,729          5,019          

2030 552             1,951          652             1,898          5,052          

CAGR

2010-2015 0.7% 0.4% 1.3% 2.1% 1.0%

2015-2020 0.0% 0.0% 1.4% 2.3% 0.9%

2020-2025 -1.1% -0.3% 1.1% 2.2% 0.6%

2025-2030 -2.2% -1.0% 0.8% 1.9% 0.1%

% share by income segment

2010 14% 46% 12% 28% 100%

2015 14% 45% 12% 30% 100%

2020 13% 43% 12% 32% 100%

2025 12% 41% 12% 34% 100%

2030 11% 39% 13% 38% 100%
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Cost of Housing - Total Market Value 
2010 
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23%

% of Total 
Expenditure 

2010 Cost of housing (Mortgage/rent)

Total Expenditure

US$ Mn

Urban

Urban Rural Split 84% 65,674    

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 3% 25% 14% 58% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 1868 7354 12992 28314 2824

US$

Per Household Expenditure 2042 8037 14198 30943 6,372

US$

Total Expenditure 1,927      16,706      8,920         38,120      65,674      

US$ Mn

                         78,588

Rural

16% 12,914    

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

9% 34% 14% 43% 100%

1027 975 159 227 2,388         

969 4119 10303 22036 1806

1074 4564 11416 24417 4,194

1,102         4,450         1,810         5,552         12,914       



GlobalDemographics

Cost of Housing - Total Market Value 

Cost of housing (Mortgage/rent) is the 1st category in household 
expenditure.  In 2010, average urban household spends about 
22.9% of total household expenditure on this category.  This 
share is expected to increase to 24.7% in 2030. 
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Total Expenditure US$ Mn

Total CAGR Urban Rural Urban %

2010 78,588        65,674        12,914        84%

2015 86,860        2010 - 15 2.0% 72,620        14,241        84%

2020 96,172        2015 - 20 2.1% 80,144        16,028        83%

2025 104,898      2020 - 25 1.8% 87,204        17,694        83%

2030 112,615      2025 - 30 1.4% 93,466        19,149        83%



GlobalDemographics

Cost of Housing ςTotal Market Value by 
Income Segment ςUrban

In 2010, average urban households of Example spend about 
US$6,372 on Cost of housing (Mortgage/rent).  The Urban Cost of 
housing (Mortgage/rent) market represents US$65,674Mn in 
total value. 

The market is expected to increase at 2.0% per annum for the 
next 10 years.
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Global Demographics Ltd

Cost of housing (Mortgage/rent) US$ Mn

Urban 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 1,927          16,706        8,920          38,120        65,674        

2015 2,027          17,405        9,687          43,501        72,620        

2020 2,141          17,922        10,442        49,640        80,144        

2025 2,175          18,272        11,093        55,663        87,204        

2030 2,145          18,498        11,625        61,199        93,466        

CAGR

2010-2015 1.0% 0.8% 1.7% 2.7% 2.0%

2015-2020 1.1% 0.6% 1.5% 2.7% 2.0%

2020-2025 0.3% 0.4% 1.2% 2.3% 1.7%

2025-2030 -0.3% 0.2% 0.9% 1.9% 1.4%

% share by income segment

2010 3% 25% 14% 58% 100%

2015 3% 24% 13% 60% 100%

2020 3% 22% 13% 62% 100%

2025 2% 21% 13% 64% 100%

2030 2% 20% 12% 65% 100%



GlobalDemographics

Cost of Housing ςTotal Market Value by 
Income Segment ςRural

In 2010, average rural households of Example spend about 
US$4,194 on Cost of housing (Mortgage/rent).  The rural Cost of 
housing (Mortgage/rent) market represents US$12,914Mn in 
total value. 

The market is expected to increase at 2.2% per annum for the 
next 10 years.
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Cost of housing (Mortgage/rent) US$ Mn

Rural 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 1,102          4,450          1,810          5,552          12,914        

2015 1,124          4,900          1,994          6,222          14,241        

2020 1,109          5,616          2,216          7,087          16,028        

2025 1,072          6,188          2,429          8,005          17,694        

2030 1,172          6,459          2,611          8,907          19,149        

CAGR

2010-2015 0.4% 1.9% 2.0% 2.3% 2.0%

2015-2020 -0.3% 2.8% 2.1% 2.6% 2.4%

2020-2025 -0.7% 2.0% 1.9% 2.5% 2.0%

2025-2030 1.8% 0.9% 1.5% 2.2% 1.6%

% share by income segment

2010 9% 34% 14% 43% 100%

2015 8% 34% 14% 44% 100%

2020 7% 35% 14% 44% 100%

2025 6% 35% 14% 45% 100%

2030 6% 34% 14% 47% 100%
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The Consumption Expenditure 
Household Utilities Market
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Household Utilities - Total Market 
Value 2010 
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6%

% of Total 
Expenditure 

2010 Utilities

Total Expenditure

US$ Mn

Urban

Urban Rural Split 57% 12,036    

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 18% 40% 13% 29% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 2133 2117 2217 2603 2824

US$

Per Household Expenditure 2331 2314 2423 2844 6,372

US$

Total Expenditure 2,200      4,810         1,522         3,504         12,036      

US$ Mn

                         20,954

Rural

43% 8,919       

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

35% 45% 8% 12% 100%

1027 975 159 227 2,388         

2755 3747 3820 4226 1806

3053 4152 4233 4682 4,194

3,135         4,048         671            1,065         8,919         



GlobalDemographics

Household Utilities - Total Market 
Value 

Utilities is the 6th category in household expenditure.  In 2010, 
average urban household spends about 6.1% of total household 
expenditure on this category.  This share is expected to decrease 
to 5.0% in 2030. 
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Total Expenditure US$ Mn

Total CAGR Urban Rural Urban %

2010 20,954        12,036        8,919          57%

2015 20,271        2010 - 15 -0.7% 11,921        8,350          59%

2020 19,437        2015 - 20 -0.8% 11,781        7,656          61%

2025 18,640        2020 - 25 -0.8% 11,694        6,946          63%

2030 17,849        2025 - 30 -0.9% 11,655        6,194          65%



GlobalDemographics

Household Utilities ςTotal Market Value 
by Income Segment ςUrban

In 2010, average urban households of Example spend about 
US$6,372 on Utilities.  The Urban Utilities market represents 
US$12,036Mn in total value. 

The market is expected to decrease at -0.2% per annum for the 
next 10 years.
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Utilities US$ Mn

Urban 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 2,200          4,810          1,522          3,504          12,036        

2015 1,934          4,563          1,572          3,853          11,921        

2020 1,664          4,280          1,608          4,229          11,781        

2025 1,459          4,025          1,630          4,579          11,694        

2030 1,323          3,807          1,640          4,884          11,655        

CAGR

2010-2015 -2.5% -1.0% 0.6% 1.9% -0.2%

2015-2020 -3.0% -1.3% 0.5% 1.9% -0.2%

2020-2025 -2.6% -1.2% 0.3% 1.6% -0.1%

2025-2030 -1.9% -1.1% 0.1% 1.3% -0.1%

% share by income segment

2010 18% 40% 13% 29% 100%

2015 16% 38% 13% 32% 100%

2020 14% 36% 14% 36% 100%

2025 12% 34% 14% 39% 100%

2030 11% 33% 14% 42% 100%



GlobalDemographics

Household Utilities ςTotal Market Value 
by Income Segment ςRural

In 2010, average rural households of Example spend about 
US$4,194 on Utilities.  The rural Utilities market represents 
US$8,919Mn in total value. 

The market is expected to decrease at -1.5% per annum for the 
next 10 years.
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Utilities US$ Mn

Rural 1- 30001- 70001- 100001- Total

30000 70000 100000 Plus

2010 3,135          4,048          671             1,065          8,919          

2015 2,693          3,828          687             1,142          8,350          

2020 2,221          3,501          700             1,234          7,656          

2025 1,799          3,130          700             1,317          6,946          

2030 1,405          2,711          690             1,388          6,194          

CAGR

2010-2015 -3.0% -1.1% 0.5% 1.4% -1.3%

2015-2020 -3.8% -1.8% 0.4% 1.6% -1.7%

2020-2025 -4.1% -2.2% 0.0% 1.3% -1.9%

2025-2030 -4.8% -2.8% -0.3% 1.1% -2.3%

% share by income segment

2010 35% 45% 8% 12% 100%

2015 32% 46% 8% 14% 100%

2020 29% 46% 9% 16% 100%

2025 26% 45% 10% 19% 100%

2030 23% 44% 11% 22% 100%
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The Consumption Expenditure 
Household Operations/Facilities Market
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Household Operations - Total Market 
Value 2010 
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6%

% of Total 
Expenditure 

2010 Hhold operations/facilities

Total Expenditure

US$ Mn

Urban

Urban Rural Split 84% 16,406    

US$ Mn

Income segment 30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

Share by Income 2% 29% 15% 53% 100%

Segment

No of househlds 944 2079 628 1232 4883

(000s)

Per capita Expenditure 384 2117 3529 6519 2824

US$

Per Household Expenditure 419 2314 3856 7124 6,372

US$

Total Expenditure 396         4,810         2,423         8,777         16,406      

US$ Mn

                         19,462

Rural

16% 3,057       

30.0K 30.0-70K 70.0-100.0K 100.0K+ Total

33% 17% 50% 100%

1027 975 159 227 2,388         

928 3019 6050 1806

1028 3345 6704 4,194

-             1,002         530            1,524         3,057         



GlobalDemographics

Household Operations - Total Market 
Value 

Hhold operations/ facilities is the 7th category in household 
expenditure.  In 2010, average urban household spends about 
5.7% of total household expenditure on this category.  This share 
is expected to increase to 6.1% in 2030. 
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